|IPRZ=X

Global Communication

ANNUAL MEETING 2016

NEW PARTNER MARKET BRIEFINGS

Yfr wellshaslem

STRATEGIC PUBLICG AFFAIRS

SYDNEY, AUSTRALIA



Yfr wellshaslem

STRATEGIC PUBLIC AFFAIRS

1. We ' notfrom here:

2. Werk from here:
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3. What you need to knowabout doing business in our market

4. An economy in transition
Australia is an economy in transition.

A oncein-a-lifetime resources boom, built on the back of massive economic growth in China, helped
fuelthe Austrad Q& S O2y 2 Ye | yeRponsibléfor thg codntrySEvE/ing.the IGEC
mostly unscathed.

I will discuss the resources sector in more detail later in this presentation.
Australia has now enjoyed an incredible 25 years of continual economic growth.

From 1992 to 2015 the Australiac@omy experienced an average annual growth in GDP of 3.3 per
cent.

As this graph demonstrates, Australia has been recedsiansince 1992. No other major developed
economy can make that claim.
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ECONOMIC RESILIENCE - REAL GDP GROWTH

1992-2015
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Note: Colour circles on x-axis represent the number of years in recession.
E = Estimate

Sources: International Monetary Fund, World Economic Outlook Database, October 2015; Austrade

Declining commodity prices on the back of softening ecaeayrowth in China have negatively
impacted the Australian mining industayd the broader economy

The Australian Government has reacted to this by attempting to steer the Australian economy
toward innovation and technology.

5. Welcome to the ideas boom

WELCOME TO THE IDEAS BOOM

\

NATIONAL INNOVATION & SCIENCE AGENDA
INNOVATION.GOV.AU

TKS D2OSNYYSYyiQa bliaAz2ylt Lyy2@8tdAazy FyR {OASYyOS
21st century economy for Australia.

Government will invest $1.1 billion to incentivise innovation and entrepreneurship, reward risk
taking, and promote science,aths and computing in schools by focusing on four priority areas:
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1 Culture and capital, to help businesses embrace risk and incentivise early stage investment
in start-ups
9 Collaboration, to increase the level of engagement between businesses, univeaniti¢ise
research sector to commercialise ideas and solve problems;
9 Talent and skills, to train Australian students for the jobs of the future and attract the
g2NI RQa Y2ad Ayy20FGA@S GFtSyd G2 !'daAGNI AT
1 Government as an exemplar, to lead by exampliéway Government invests in and uses
technology and data to deliver better quality services.

Measures include:

1 Provide new tax breaksr early stage investors in innovative staips.;
1 Introduce a 1(er centnon-refundable tax offset for capital invested in new Early Stage
Venture Capital Limited Partnerships;
T wStIE GKS walyY$S odzaAySaa (Sad0Q (Kle§s RSyAaSa il
FOGAGAGASAY YR AYUiUNRRdzOS || Y2NB ¥FftSEA0fS WL
1 Remove rules that limit depreciation deductions for some intangible assets (like patents) to
a statutory life and instead allow them to be depreciated over their eoaio life as occurs
for other assets.

| SNB Q& 2 dzNJ, MMl Surnbudl v A & G S NJ

https://youtu.be/sfCjdToaXwU

Prime Minister launches National Innovation and Science Agenda

Hon Malcolm Turnbull MP

Prime Minister

P ) 003/138 B & wid I


https://youtu.be/sfCjdToaXwU
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6. Before the ideas ‘boom’ arrives

Australia now:

AUSTRALIA'S GLOBALLY SIGNIFICANT INDUSTRIES
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FOREIGN STUDENTS IN TERTIARY
EDUCATION (6.4% of the world’s total, 2013)
THIRD LARGEST IN THE WORLD
Source: UNESCQO, Institute for Statistics

[ INTERNATIONAL TOURISM RECEIPTS J

MERCHANDISE EXPORT - AGRICULTURAL
PRODUCTS (US$38.6 billion, 2014)
TOP 14 IN THE WORLD
AGRICULTURAL PRODUCT CATEGORIES

‘Source: World Trade Organization Statistics Database
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AUSTRALIA'S INVESTMENT FUND MERCHANDISE EXPORT - FUELS
ASSETS (US$1.6 trillion, June 2015) AND MINING (US$153.0 billion, 2014)

SEVENTH LARGEST IN THE WORLD TOP 5 IN THE WORLD

(US$32.0 billion, 2014)
11TH LARGEST IN THE WORLD

Source: UNWTO Tourism Highlights 2015 Edition
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Source: Investment Company Institute, Source: World Trade Organization Statistics Database
Worldwide Mutual Fund Assets and Flows
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7. Proximity to Asia

Australia is geographically close to and has longstanding trade, investment and cultural ties with the
AsiaPacific region.

Australia recently gined free trade agreements with Japan, China and Korea.
Australia has an open trading economy where:

1 two-way trade in goods and services totalled A$664 billion in 2014 (42 per cent of GDP)
T G4Sy 2F GKS O2dzy i NEQa (2L) naein@e/BiRndegibny R 4 SNIDA O
1 foreign investment stock totalled almost A$3 trillion as at June 2015
1 inward foreign direct investment stock reached A$688 billion in 2014, up 40 per cent from
2009 figures.
8. Funds under management

Australia introduced compulsory superaration in the mid1990s.Every employer must pay 9.5 per
OSyid 2F Iy SYLX2eSSQa alftINE Ayid2 | &dzLISNI yydz GA
retirement.

P dza NI £ Al Q& &dzLISNIY yydzk GA2y de2adSYy Aa GKS F2dNIK

I dz& NI 2f1Arilid® duperalpnuation system is a major driver behind its globally significant funds
management industry.

This pool of assets is expected to grow to A$3.5 trillion over the next decade.

With worsening publisector debtAustralian gvernmensare ncreasingly turning to
superannuation and sovereign fundsftoance major infrastructure projects.

Superannuation funds are looking for opportunities internationally to invest member fgnds
particularly in lowrisk modest return projects such as toll o airports, hospitals and aged care.

9. Agriculture

A rapidly expanding middle class in China, India and other parts of South East Asia, combined with a
GKS 6SailSNyAalldAzy 2F LISHERSDAJRESH &AKANA! & BNR Daz

Chinahas substantially increased its imports of Australian food produce.

In 201213, China was the second largest export destination for Australian food, accounting for 10
per centof the total Australian food export by value and trebling it from 2032

High andncreasing émand for high quality and valtedded Australian food, such as red meats,
infant formula milk, seafood, wine ardhiry products is and will be strong in the future.

ldza GNF £ Al Qa NBLJziF GA2Yy & | Ot Suppflier of gr&niudnfoddS & 6 NI y
to China and other Asian countries.

More than two thirds of all Australian agricultural production is exported

'¢2pSNB 2+GazyQa Dfzolf tSyaazy 1aasSia {dGdzRé Hnwmp
2 http://theconversation.com/agriculturecould-be-the-next-boom-for-australia40560
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90 per cent ofvool, cotton, sugar, beef and graiage exported.
Total agricultural exports in 2014 were US$36.6bn

10. Tourism
Australia is enjoying a boom in international visitor numbers.

In the year ended December 2015:

VISITORS® NIGHTS EXPENDITURE"

6.9 MILLION 248 MILLION $36.6 BILLION

a) All estimates relate to visitors aged 15 years and older.

b) Refers to total trip expenditure; all expenditure made by international visitors wiaeeltng to Australia. Includes international pre
paid airfares and packages expenditure.

International visitors to Australia spent a recdk#136.6 billion in the year ending December 2015
18 per centor A$5.5 billion more than the previous year.

This is the higlst percentage growth in total trigpend since 2001.

FIGURE 1 TOP MARKETS BY SPEND

NZ
$2.6B
SINGAPORE

More broadly, In 201415, direct tourism GDP in current prices increased 5.3 per cent (or $2.4
billion) to $47.5 billion ANR g 1 K KA IKSNJI (0 K| ¥3.3piN&BEA 2 dza &SI NDa

The strengthof the industry is highlighted by the fact that tourism GDP increased 5.3 per cent in
201415, which is more than three times the growth for the total economy.

% International Visitors In Australia: December 2015 Quarterly Results Of The International Visitor Survey
AUSTRADE
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Cruise shipping industry booming
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1 Australian cruisin@record-breaking rurreachedits targetof one million local cruise
passengerin 2014 six years ahead of target to become the world's fastgsiving
passenger market.

9 Australia has thevorld's largest sharef the cruise bipping marketper population the first
time any region has surpassed four per cent

1 2014 numbers were up0.4 per cenbn 2013 a sixfold increase over the past decade.

1 Australians now account for 4.5 per cent of the world's 22 million cruise passengers, making

the country the fourth largest source market.

Passenger numbers

1,000,000

500,000
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11. Education

AUSTRALIAN UNIVERSITIES’ ACADEMIC RANKING
IN FIVE BROAD SUBJECT FIELDS - 2015

World’s Top 200 Universities’ Ranking

Natural Sciences Engineering/Technology Life and Agriculture Clinical Medicine  Social  Five Broad Subject

Country and Mathematics and Computer Sciences Sciences andPharmacy  Sciences Fields Total
USA 68 54 81 79 100 382
UK 17 12 21 20 26 96
China 16 46 7 8 8 85
Germany 15 5 13 16 5 54
Australia 8 10 11 7 9 45
Canada 6 8 12 13 44
Netherlands 6 3 7 8 11 35
France 11 8 9 6 = 34
Japan 9 7 6 4 = 26
Sweden 3 5 7 5 5 25
Italy 8 5 1 8 = 22
Switzerland 6 2 6 4 3 21
Belgium 3 3 3 4 4 17
Spain 4 4 3 2 2 15
Denmark 3 2 3 3 3 14
South Korea 3 i 7l 2 = 13
Israel 4 2 2 1 3 12
Austria 2 ik 2 3 1 9
Singapore 2 2 il 1 2 8
Norway = 1 2 3 2 8
Other countries 7 15 6 4 3 35
Total 200 200 200 200 200 1000

Note: The Academic Ranking of World Universities (ARWU) uses six objective indicators to rank world universities, including the number of alumni and staff winning Nobel Prizes
and Fields Medals, number of highly cited researchers selected by Thomson Reuters, number of articles published in journals of Nature and Science, number of articles indexed

in Science Citation Index - Expanded and Social Sciences Citation Index, and per capita performance of a university. More than 1,200 universities are actually ranked by ARWU
every year and the best 500 are published.

: The i ing of World Uni ities, The Center for World-Class Uni ities at i Jiao Tong Uni ity (CwcCU)
(http://www.ShanghaiRanking.com); Austrade

Education & ! dza (i Wdsttsérdic€s@xpdrtlamdlour fourth largest export overall after iron ore,
coal and natural gas

LY I NIXy{lAy3a 2F GKS ¢g2NIRQa (2L wnn dzy AGSNEAGASSH
highest ranked country overall, with particularly strorgrfermances in Life and Agriculture
Sciences, and Engineering/Technology and Computer Sciences.

Australia is the third most popular destination for international students, attracting nearly seven per
OSyid 2F GKS 62NIRQaA AYyUSNYyFrGA2yIlf adGddzRSyda

Exportincons FNRY ! dzAGNF €Al Q& AYGSNYlLGA2y It SRdzOF GA2Y
A$17.6 billion in 2014

Education services exports for 2014 increased by 14 per cent on calendar year 2013

Roughly $600 milliors generated from a range of internationetiucation services delivered by
Australian providers offshore.

The remaining $17 billion comes from the nearly 600,000 enrolments by fytldgieg international
students in Australia.
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Index of export demand, higher education exports and tdtal
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International student numbers, 2015

Top 10 nationalities 2014 2015 Change National
Proportion
China 120,094 136,097 13.3% 27.3%
India 46,299 53,568 15.7% 10.8%
Vietnam 21,983 21,807 -0.8% 4.4%
Republic of Korea 20,140 20,790 3.2% 4.2%
Malaysia 19,136 20,641 7.9% 4.1%

12. Resources
' & 2dzif A}/SR S NX A SieBm haglzantedan end. Q&4 O2YY2RAGA Sa

Exploration expenditure on minerals and petroleum exploration felp@r7centin 2014to A$6.6
billion.

The number of resource projects at the feasibility stagAustralia hd fallen to 180 in Apri2015
from 305 in April 2011.

ldzaGNJ AL Ada GKS 62NI RQa f | NPS éeitof SddazddIdnS NI 2 F
2014, and is the second largest exporter of coal, accounting for aroupdra&ntof world trade.

* AustralianBureau ofSatistics(2013), International Trade in Goods and Servidestralia, Dec 2013, Cat. No.
5368.0.

° https://internationaleducation.gov.au/research/Research
Snapshots/Documents/Student%20Numbers%202015.pdf

A NZ
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These 16year charts of iron ore and Australian thermal coal prices sums up the current siftiation
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To give you a sense of the importance of the resources sector in Australia, consider the following:

f 1dzZAGNI £t Al Qa SELRNIA&A 2F YAYSNIE |yR LISGNRE Sdzy
in 201415, representing 7percent2 ¥ ! dza i NI f A Qa4 YSNOKI yRA&4S SE
9 Australia is the third largestxporter of LNG in the world and is on track to overtake Qatar as
the leading exporter of LNG by 2020.
9 Australia is also a major exporter of aluminium, copper, gold, uranium and zinc.

6 http://www.indexmundi.com/
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The future is bright.

dThe combination of global production growtlising middle classes
and rapid urbanisation will require a greater demand for our energy
and resources in this decade and bey@ndlosh Frydenberg, Minister
for Resources, Energy and Northern Australia

OWe are expecting neChinese demand for stet increase by 65 per
cent in the period to 2030, with ASEAN economies and India playing
key rolesb ¢Andrew Harding, Iron Ore chief executive, Rio Tinto.

13. The communication marketplace (trends, competitors, challenges & opportunities)

To be frank, &m too busy running Wells Haslem with my fellow partners and founders, John Wells
and Alexandra (Ammo) Mayhew, to play close attention to our competitors, with the possible
exception of some of our Government Relations competition.

However, one thing wedve learned over the past 10 years, transitioning from our previous firm,
Jackson Wells to Wells Haslem is that leaner is better.

The model we used at Jackson Wells was outdated.

We are competing, increasingly, against goe¥son operations who work on agtop from home, a
virtual office or a café.

So these are the things we changed when we established Wells Haslem in 2012 and which | think
reflect the changing marketplace in Australia.

Cost Jackson Wells Wells Haslem

Accountant Full time inhouseaccountant on Bookkeeper off site charging about
A$90,000 a year A$10,000 a year

Invoicing Internal software Xero (cloud and mobile access)

Recording Internal software Freshbooks (cloud and mobile acces

workflows
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Physical server iaffice accessibléy

some stafion home PChut not Google Drivécloud) accessible from

Data storage all mobile devicesStaff can work

Company website | Developed by external web designet

mob_lle. Backed up weekly and store from home or on the road.
off site.

Designedcand managed Hhouse via
Weebly

Serviced office with phones, printing

Office owned by founding partners; faxes, WiFi, boardroom, meeting

Office rented at C:A$8,00¢)ermonth. Never room, receptionrented at ¢.$3,500
fully occupied.
per month.
. . All staff use mobilegFixed line for
Phones Fixed line . !
incoming calls only.
Fulltime office manager, assistant ar . . !
Support staff receptionist (cost c. A$120,000 per Provided by serviced offices part of

year) annual rent of c.A$2,000

Other changes in Austte reflect global trends.

a)
b)

c)
d)
e)
f)
9)

h)
)

)

When pitching to media, visud king

Rapid media convergence has led to newspaper newsrooms demanding less traditional
media releases and more vidand photographs

Gifs and before and after sliders on pictures, are popular.

Numbers are good. Understand graphicsanddata { S & dzNBE A0 Qa Y
CHANFIFIE aSRALF 06! dzAGNIfAlIQa &S02yR f

in the first half of 2016.

The ability for readers to be able to easily sharetennessential. Media outlets want
content they post to go viral.

20Af
I NBSai

Your CEO should have a video camera in the office and if a journalist calls he/she answers via

video and sends it.

Quizzes are popular.

The Melbourne Age is expected to cease prinphgsical newspapers Monday to Friday and
only publish on Saturday. Sydney Morning Herald may follow.

LGQa Fff lo2dzi Oft AO] olFAGO®

LT &2dz R2y Qi S Enkiis teleasdeadkin®, yau cah Migetik y G K S

Use dot points not whole paragraphs.

L ¥ { moSshidemiag in it for the readers (they are a direct stakeholder) the pitch may
FILAf® 5dzff o0dzii ¢62NIKe 62y Qi NHzy Fyeé Y2NB®
Increased demand for comment pieces from external sources.

Start a conversation to get your issue front and centre.

Niche subject mas should focus on bloggers.

Freelancers are taking over traditional media. The internet is decimating newspaper
journalist stocks, forcing journos to freelance.
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14. Wells Haslem
Established in July 2012 by John Wells, Ben Haslem and Alexandra Mayhew.
JohnWells was cdounder of leading Australian PR firm Jackson Wells in 1991.
| joined Jackson Wells in 2003.
John, Alexandra and | left Jackson Wells to establish Wells Haslem.
We started with three clients and have grown to now service over 30.

In our firstalmost fouryearsof operations we have growannualturnover to more than A$1.3
million and now employ six staff (including the three partners) and onetpad staff member.

We have never recorded a loss in any month since we commenced.
Major current clients include

ThyssenKrupp Marine Systems

thyssenkrupp

The Australian Tax Office

British and American Tobacco

BRITISH AMERICAN
TOBACCO
AUSTRALIA

Coolmore (Thoroughbred stud)

(GOLMORE




The Law Societyf NSW

THE LAW SOCIETY
OF NEW SOUTH WALES

The Port Authority of NSW

" PORT AUTHORITY

OF NEW SOUTH WALES

Restaurants and Catering Australia

=

Restaurant
& Catering

SonartechAtlas

1L SONARTECH ATLAS

A company of the ATLAS ELEKTRONIK Group

Yfr wellshaslem
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Zurich

ZURICH

The Smith Family

everyone’s family

Services include:

Communications strategy development
Crisis & issues management
Government relations

Media relations

Internal communications

Digital & Social Media services

Media training

Audits and perception studies

Our team:

Our team haslecades of experience in public affairs, government relations, issues management,
journalism, media training, digital media, social media, politics and foreign affairs.

Staff have worked in Australia, Asia (Japan, Indonesid hatiand), Southern Africa, Europe and the
uUs.

Our team is made up of people from the highest levels of politics and journalism, including a press
secretary toformer Prime Ministedohn Howard, a former President of the Australian Senate, and
TheAustrali Yy bSgald LISNRa F2N¥SNI I A3IK / 2dz2NI O2NNBaLRYR

We are closely affiliated with leading Melbourne PR firm RMK + Associates.
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Industries:

Finance & banking

NFP & norgovernment organisations
Religious

Technology

Consumer goods and services
Insurance

Environmant

Roads & infrastructure

Digital

Defence

Medical devices & pharmaceutical
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